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Week 1: Introduction to marketing – meaning, nature and scope
Week 2: Marketing environment – micro and macro
Week 3: Consumer behaviour – concepts and importance
Week 4: Market segmentation, targeting and positioning
Week 5: Product – meaning, classification and levels
Week 6: Product life cycle and new product development
Week 7: Branding, packaging and labelling
Week 8: Pricing – objectives and methods
Week 9: Factors influencing pricing decisions
Week 10: Promotion – meaning and promotion mix
Week 11: Advertising and personal selling
Week 12: Sales promotion and public relations
Week 13: Distribution channels – types and functions
Week 14: Retailing and wholesaling
Week 15: Marketing of services
Week 16: Rural marketing
Week 17: Digital marketing basics
Week 18: Recent trends in marketing
Week 19: Revision and model question discussion
